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The time many INA members eagerly look 
forward to each year is almost here. 
Enclosed in this week’s Bulletin is the Call for 

Entries for the 2019 Better Newspaper Contests.  
While we know the contests are exciting for 

many of you, we also realize the work and effort 
put into the process by INA members is mammoth. 
Sorting through dozens of issues published 
throughout the year to find your newspaper’s 
best is no small task. We want to help make the 

process easier and more rewarding.
Leading up to last year’s contest deadline, INA 

published a multi-week “Contest Corner” series, 
highlighting contest successes and featuring 
examples of past winning entries that were above 
and beyond the normal story or photo. We will be 
re-running some of these pieces in preparation for 
the 2019 contests as they were full of helpful tips 
and advice. Find the first installment on page 2.

Contest season is here!

The long-awaited, federal-court-ordered release of 
the video, audio and written records in the 2015 
Burlington police shooting death of Autumn Steele 

moved closer to reality this week.
The federal judge who in August ordered the release 

of video and other information in the case has approved 
the city of Burlington's redactions of private information 
in the case's written records, according to Randy Evans, 
Executive Director of the Iowa Freedom of Information 
Council.

The judge has given the city another week to make 
similar redactions in the video and audio files, Evans said. 
Once those redactions are complete, all files in the case 
are expected to be unsealed.

Evans says that journalists seeking the printed 
documents will be able to access them through the 
PACER Case Locator, the federal court system's document 
management system (https://pcl.uscourts.gov/pcl/index.
jsf ). There will be a charge based on the number of pages. 
Copies of the audio and video files will be available at the 
federal court clerk's offices in Davenport and Des Moines.

The city of Burlington and the Iowa Division of 
Criminal Investigation blocked for more than three years 
the public release of the full records in the case, despite the 

request by Steele's 
family that they be 
opened.

B u r l i g t o n 
police officer Jesse 
Hill accidentally 
shot and killed 
Steele as he was 
responding to a report of a domestic dispute. Twelve 
seconds of one video have been released but Steele's family 
and open-records advocates have pushed for a full release 
of all records and of all unedited video.

In August, Judge James Gritzner of the U.S. District 
Court for the Southern District of Iowa, ordered the 
records released in response to a request made by the Iowa 
FOI Council. However, he gave the city time to redact 
possibly sensitive personal information from the records, 
including dates of birth, Social Security numbers and 
home addresses. On Monday, Sept. 4, Gritzner issued 
an order approving the city's redactions in the written 
records, Evans said.

Full release is near of Burlington police body 
cam video at center of open-records dispute
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Start gathering 
your contest 

entries today!

Selecting and 
organizing entries
Jeff Grant, editor of the Sheldon N’west Iowa REVIEW, has 

watched the newspaper garner plenty of accolades over 
the years—17 Newspaper of the Year awards over the past 

four decades to be exact—and was kind enough to share how his 
team works together to choose what the newspaper will enter:

The first thing we do as a news department is to make a 
copy of the rules and hand them out to all staffers for their input. 
I ask reporters to recommend potential contest entries in the 
newswriting categories, designers to recommend entries in the 
best front page and best use of graphics categories, etc. I then 
get copies of every issue of our newspaper Oct. 1-Sept. 30 and 
go through each issue looking for potential contest entries. When 
I see a potential entry, I note the date of the issue, write down 
the headline or a few words of description as a reminder of what 
the entry is about and note the writer/photographer/designer. I 
put a star by any entry I think is a “must enter.”

I’ve got the process down so it does not take that long 
to skim each paper looking for potential contest entries. For 
instance, generally, the best stories and photos should be on 
the front page or section fronts, so if I’m considering “Coverage 
of Education” entries, I generally only write down the ones that 
are on the front page.

Once I’ve gone through all 52 newspapers, I then compare 
my list of potential entries with the lists compiled by the staffers. I 
note the potential entries that make both lists as ones we should 
be sure to enter.

I mostly work on contest entries on the weekends because 
that way I can clear my desk to work on it with few interruptions. 
It usually takes most of another weekend to do the actual 
entering on the computer. I try to complete this process a week 
or two before the deadline to allow some time for any questions, 
problems or additional entries we might think of.

We do not write stories, take photos or do designs thinking 
“Let’s do this because it will make a great contest entry.” However, 
if just doing a great job for the readers isn’t enough motive, the 
contest can be, as you must publish the best possible newspaper 
each issue because you never know which weeks the INA will 
choose for its “must enter” issues in some of the categories such 
as “Best Front Page,” “Best Sports Page” and “Best Headline 
Writing.”

CONTEST 
CORNER

2019
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Don't miss out on National 
Newspaper Week 2018

This year’s National Newspaper Week 
observance will be held Oct. 7-13.

This 78th annual National Newspaper 
Week is a recognition of the service of newspapers 
and their employees across North American and is 
sponsored by Newspaper Association Managers.

The content kit below contains editorials, 
editorial cartoons, promotional ads and more; all 
available for download at no charge to daily and 
non-daily newspapers across North America. NNW 
is sponsored by Newspaper Association Managers, 
Inc., the consortium of North American trade 
associations representing the industry on a state 
and provincial, regional and national basis.

Additional materials for use by newspapers 
promoting NNW will be posted below as they 
become available.

This year’s theme is “Journalism matters. 
NOW more than ever.”

PLAN TO CELEBRATE National Newspaper 
Week by downloading these materials and devoting 
as many column inches as possible to reinforce the 

importance of Newspaper to 
your communities.

PLEASE ALSO MAKE 
IT LOCAL by editorializing 
about your newspaper’s unique 
relevance. This can be about 
your government watchdog 
role, coverage of community 
events, publication of timely 

public notices, etc.
Since the principle is timeless, the materials, 

new and archived, remain on the website and 
accessible year-round as a continuing resource.

Thank you for supporting National Newspaper 
Week. You already know there is power in 
association. And the same principle holds when 
associations like ours band together to provide 
even greater impact — both directly to newspaper 
members locally and collectively to the overall 
industry nationwide.

For more information on National Newspaper Week, 
contact Committee Chair Beth Bennett, executive 
director, Wisconsin Newspaper Association, 608-283-
7621 or beth.bennett@wnanews.com

Beth Bennett

BETH BENNETT EXECUTIVE DIRECTOR, 
WISCONSIN NEWSPAPER ASSOCIATION
NATIONAL NEWSPAPER WEEK CHAIR



The number one thing a publisher can do to 
increase the likelihood of being considered for 
a digital ad sale is to use standard display ad 
sizes on the newspaper’s website.
 The Interactive Advertising Bureau (www.IAB.
net) is the industry source for online advertis-
ing.  The IAB website provides a wealth of help-
ful information. When developing ad sizes on 
local sites it’s critical that a publisher consider 
what is called the “universal ad package” or 
UAP. According to the IAB, “Starting in August 

2002, the Ad Sizes Task Force began a process 
to reduce the number of ad sizes for the pur-
poses of reducing the costs and inefficiencies 
associated with the planning, buying and cre-
ating of online media. The result was the Uni-
versal Ad Package, a set of four ad sizes that 
all compliant member publishers have agreed 
to support. Publishers who are UAP compliant 
provide advertisers a set of 4 ad units (728x90, 
300x250, 160x600 and 180x150) that enable 
advertisers the ability to reach the majority of 
that publisher’s audience – using, collectively, 
these units.” If a local publisher can’t accommo-
date all four of these sizes, he/she should focus 
on providing as many as possible.

Are there industry-standard ad sizes 
my newspaper’s website should be 
able to accommodate?

of the week
question
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And
Finally

The very first instance of a newspaper was commissioned by Julius Caesar in 59BC, and it was a daily list of 
announcements that was carved into metal or stone and displayed publically.

Who could possibly want to buy a used fire truck 
with a rusted frame, leaking fuel tank, no rear 
seats and broken springs in all four tires?

Much to the surprise of a new fire chief on Cape Cod, 
there are many potential buyers and they learned about 

the availability of the truck from a small public notice in 
the Sandwich (Mass.) Enterprise. The notice sought bids 
of at least $5,000 for the Sandwich Fire Department's 
2007 Sutphen Fire Engine; it was published 11 days ago 
in the Enterprise by Fire Chief John J. Burke.

“We’ve had a ton of inquiries already,” Burke told 
the newspaper a few days after he ran the notice. “The 
irony is, the frame is rotting, the water tank and 
brakes have issues, and the truck has had problems 
for the last three years.”

Chief Burke told the Enterprise this is the 
first time he's put a vehicle out for bid since he's 
been with the fire department. “The whole 
process is very interesting,” he said. “I’m very 
curious about who will submit the winning 
bid—and what they’ll use the truck for.”

This story was originally published in the 
Public Notice Monthly, a service of the Public 
Notice Resource Center. 

Newspaper Notice Drives 
Interest in Used Fire Truck



t HELP WANTED 
CONSUMER MARKETING DIRECTOR. The T imes-

Republican, a seven-day 7,000 circulation newspaper 
in Marshall town, Iowa, has an oppor tunit y for a 
business professional to join our management team. 
We are searching for someone who excels in a fast-
paced environment and who has a strong background 
in all aspects of newspaper circulation - innovative 
marketing ideas, excellent customer service and strong 
organization. The candidate must be a leader with great 
communication skills, work effectively across department 
lines and build on our print and online growing trend. 
Qualif ied candidates should submit a cover letter and 
resume to Times-Republican Publisher Abigail Pelzer.
apelzer@timesrepublican.com
Times-Republican
Attn: Abigail Pelzer
P.O. Box 1300
Marshalltown, Iowa 50158 0912

EDITOR. The Independence Bulletin Journal is looking for 
an editor for their twice weekly paper. Candidate will be 
responsible for news collection, layout and photography. 
Small but fun office to work in. Good benefits and salary 
negotiable with experience. Send resume and writing 
samples to Deb Weigel, c/o The Oelwein Daily Register, 
Box 511, Oelwein, Iowa 50662. 0905

G OV E R N M E NT,  G R OW TH  A N D  D E V E LO P M E NT 
REPORTER. The Iowa City Press-Citizen is seeking 
a repor ter to produce enterpr ise and watchdog 
w o r k  fo c u s i n g  o n  g o ve r n m e n t  a n d  g ro w t h  i n 
t h e  I o w a  C i t y  a re a ,  a  g ro w i n g  co m m u n i t y  i n 
Eastern Iowa and home to the University of Iowa. 
This reporter will cover local and county government 
in addit ion to having a keen focus on business 
news and new development, producing enterprise 
stories that provide context and meaning on city 
and county issues that af fect our community. The 
repor ter wil l ident i f y, produce and post s tor ies, 
photos and v ideo quickly and accurately across 
p la t fo r ms :  mob i le ,  de sk top and soc ia l  me d ia . 
This repor ter wi l l  use l i ve chat s , socia l  media, 
v ideo and other tools to replace or supplement 
t r ad i t iona l  s to r y  fo r ms .  They w i l l  use met r i c s 
to  under s tand what ’s  resonat ing w i t h  reader s 
and wi l l  shape coverage to increase audience.  
D u t i e s  i n c l u d e  w r i t i n g  c o m p e l l i n g  h e a d l i n e s 
a n d  e m p l o y i n g  S E O  b e s t  p r a c t i c e s  t o 
d r aw i n  re a d e r s .  Da t a b a s e  sk i l l s  a re  a  p l u s . 
Source development is critical to the beat. This reporter 
will cultivate relationships with city and county officials, 
business leaders and community stakeholders to break 
stories. Responsibilities also include tracking legislation 
and public policy that impact local cities and taxpayers. 
This repor ter also provides general coverage of 
other trends and topics as necessary and handles 
occasional general assignments and breaking news. 
Candidates should have a college degree and prior 
professional journalism experience or signif icant 
internship experience. Please submit clips. 0829

NEWS REPORTER. Do you want to put your journal-
ism ski l ls to work and s t i l l  earn a rel iable pay-
check? A re you pass ionate about inves t igat i ve 
repor ting, but get just as excited about pursuing 
feel - good features? Work for us as a repor ter. 
Enterprise Media Group in Blair, Neb., is in search of a 
fun, dedicated, adaptable team player with a positive 
attitude to help us create amazing content for our readers 
through stories, video and photography story packages. 

At Enterprise Media, you'll know your bosses. We have 
been a family-owned media company for six generations. 
We own 12 community papers in Nebraska and Iowa. 
We offer competitive pay, paid vacation and benefits. 
Tell us why you should work for us. Contact Managing 
Editor Leeanna Ellis with your resume and a link to your 
portfolio or several published clips attached as PDFs to 
editor@enterprisepub.com. No calls, please. EOE. 0829

REPORTER. The Pella Chronicle and the Knoxville Jour-
nal Express seek a reporter to help produce thorough 
community coverage in print and online. This position 
is a shared reporter for both locations. Our reporter 
must be passionate about local news and demonstrate 
strong reporting and writing skills. The reporter is a 
key member of our news team and requires clear com-
munication to work collaboratively with two editors. 
The Pella Chronicle and the Knoxville Journal Express 
are both weekly publications and seven-day website, 
www.pellachronicle.com, and www.journalexpress.net. 
Interested candidates should email their resume, work 
examples and a cover letter explaining why they believe 
they are qualif ied for the reporter's position to: Editor 
Nicole Presley at: editor@pellachronicle.com or to: 
Editor Pat Finan at: editor@journalexpress.net. 0829

t FOR SALE 
Considering a sale of your newspaper but not sure 

where to start? Iowa’s newest media broker, Scenic 
Trail Media Brokers, LLC, is here to help you. Scenic 
Trail Media Brokers will work with you in every step of 
the process to properly market your newspaper to help 
you attract the right buyer for your property. We’ll work 
with you until the final closing to make sure you get 
top dollar. Call Ryan Harvey today at 515-689-1151 or 
reach him by email at scenictrailmediabrokers@gmail.
com for more information. 

Iowa weekly newspaper for sale; excellent community; city, 
school, county legals, gross around $200K. 40 year 
owner seeking to slow down. Contact Northeast Iowa, 
Iowa Newspaper Association, 319 E. 5th St., Des Moines, 
Iowa 50309. Contact: Iowa Newspaper Association, 319 
E. 5th St., Des Moines, Iowa.

Two weekly newspapers, including one in county seat com-
munity. Progressive communities. City, county, school 
legals. Located in southwest Iowa. Contact: Weekly 
Newspapers, Iowa Newspaper Association, 319 E. 5th 
St., Des Moines, Iowa.

Profitable group of three small weekly newspapers for sale 
in South Dakota, two in Black Hills. If interested write 
to: S.D. Newspapers c/o Iowa Newspaper Association, 
319 E. 5th St., Des Moines, IA 50309.

News Brokerage of Iowa has a client interested in purchasing 
a weekly newspaper that grosses $100K-300K a year. 
Contact Dave at 319-350-2770. County seat newspaper 
for sale; strong reader and advertising base; cozy office 
and friendly, progressive community. $10,000 down, the 
rest on contract. SE Iowa weekly shopper, $75k, has 
lot of potential, will sell on contract, call for details. 
We have buyers for all price ranges.

NEW LISTINGS NEEDED. This could be the right time to sell! 
*Appraisals-Consultations-Brokerage services* Your full 
service broker, News Brokerage of Iowa, dtappnews-
brokerageofiowa@gmail.com, 319-350-2770. Looking 
for part or full-time salespeople. Paid by commission 
or salary. Also, 30-year news editor looking for job in 
eastern Iowa. Experienced graphic designer looking 
for freelance projects. Give us a call today!

FREE MEMBER EXCHANGE
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View and submit ads 
on the Internet at www.
INAnews.com. Students 
and professionals may also 
submit their resumés for 
online viewing.

There is no charge for 
most of these ads. They are 
a free service to INA active 
(newspaper) members only. 
The name of the newspaper 
in the ad must be the same 
as published in the current 
INA Directory. 

If you are trying to help 
an employee relocate, please 
send us the ad information 
on your letterhead, rather 
than having the employee 
write us. We will not run 
ads for persons living in 
a member’s town without 
first clearing the ad with 
the publisher.

Please have copy to 
the INA office no later 
than noon on Monday. 
The INA will make the 
determination of whether 
an ad qualifies for free 
or paid publication. If 
payment for an ad is not 
enclosed with the ad, the 
INA will require payment 
in advance before the ad 
will be published.

Ads for products or 
services which could be 
marketed for a profit may 
be published for a fee of 
$10 per insertion, paid in 
advance, with a 40-word 
maximum. 

Recruitment (help 
wanted) ads for positions 
in states other than Iowa 
may be published for a fee 
of $25 per insertion, with 
a 100-word maximum.

For more information, 
contact Cicely Gordon at 
cgordon@inanews.com.
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Sports editor John Bohnenkamp, of the Burlington Hawk Eye received 
one of the top honors in the Football Writers Association of America writing 
contest. Bohnenkamp took first place in the game story category for his story on 
Iowa's 55 24 win over Ohio State last season at Kinnick Stadium.
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T he series offers fresh stories about arts, history, film and culture from 
the Iowa Department of Cultural Affairs. With solid reporting, stylish 
writing and lively photos, this publish-ready content covers every corner 

of the state to help readers discover the people and places that make Iowa 
such a fascinating place to live.

NEW ARTICLES AVAILABLE TODAY.  The September series of articles are 
available today for download from the INA website, and cover the follow topics:

• New Workshops Train Iowans for Showbiz
• State Historical Museum Uncorks History of Prohibition
Visit https://inanews.com/foundation/giving/iowa-department-of/ to download 

this month's series and to view the archive of articles from previous months.

ABOUT THE WRITERS.  Michael Morain covered arts and culture for the Des 
Moines Register from 2005 to 2016 before becoming the communications manager at the 
Department of Cultural Affairs. He is a two-time fellow of the National Endowment for 
the Arts Institute for Arts Journalism and (more important) the nephew and grandson of 
two INA Master Editor-Publishers: Rick Morain and the late Fred Morain of Jefferson.

Jeff Morgan has served the Department of Cultural Affairs since 2004, following 
two decades of experience in public relations, for Des Moines Performing Arts (formerly 
the Des Moines Civic Center), and journalism, for the Des Moines Register, Des Moines 
Business Record, Iowa City Press-Citizen and various Meredith Corp. publications.

INF offers excellent, free content from 
Iowa Department of Cultural Affairs 

Four women enjoyed a drink of beer in Spirit Lake in the 1890s. Find this photo and other content 
sponsored by the Iowa Department of Cultural Affairs by visiting https://inanews.com/foundation/
giving/iowa-department-of/.  Photo credit: State Historical Society of Iowa



Registration Deadline: September 11Friday, September 14
1:00-2:00 p.m. 

Susan Patterson Plank joined the 
INA/CNA staff in 2012 and became 
executive director in 2016. She 
oversees all operations of the 
Iowa Newspaper Association and 
its two related entities, the Iowa 

Newspaper Foundation and Customized Newspaper 
Advertising. Patterson Plank is responsible for 
financial oversight of the three corporations and 
works closely with staff to implement the INA 
Annual Convention and dozens of training seminars 
throughout the year. She also works closely with 
the Sales and Marketing Director in oversight 
of CNA and provides a strong voice on behalf of 
newspapers when dealing with legislative issues. 

CANCELLATION POLICY: Registration fees cannot be refunded if 
a cancellation is made less than 72 hours prior to the session.

Online Media Campus OnlineMediaCamp

Follow us:

The presenter...In this webinar...
Public Notice Advertising is critically important to your newspaper and to your readers 
who benefit from the openness it provides. While public notice advertising laws can 
seem complex, the process is not that difficult to understand and implement. Your 
presenter has many years of experience working with and answering Iowa newspapers’ 
questions about public notice advertising issues. In this interactive workshop, she will 
walk you through the procedures and rates and answer your public notice questions. 
Each registrant will receive a copy of the INA Guide to Public Notice Advertising.
The rates are low so each person on your staff who works with public notice ads can 
participate. It will be an excellent investment!

Susan Patterson Plank

Online Media Campus is brought to you by Southern Newspaper Publishers Association and Iowa Newspaper Foundation

REGISTER ONLINE TODAY AT WWW.INANEWS.COM

An Iowa Newspaper Foundation webinar...

Registration Fee: $35

PUBLIC NOTICE 
WEBINAR
UNDERSTANDING THE 
RATES, RULES AND 
REGULATIONS 



Public Notice Webinar Registration

Credit card #_________________________________Exp. _____/_____

Address________________________________________ Zip________

Amount to be charged $________________  Date _________________

Authorized signature _________________________________________

VISA/Mastercard only

must be address/zip where billing is sent

Please send a separate registration form for each registrant. This form may be photocopied as many times as necessary.

SEND YOUR COMPLETED REGISTRATION FORM(S) AND FEE TO:
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309, FAX to INF at 866-593-7406,

EMAIL to ewipperling@inanews.com

RECEIPT OF REGISTRATION: 
To assure you that we have received this registration, we will send a confirmation e-mail to you. If you do not receive this acknowledgment of 

receipt within five working days after you sent it, please contact Erica Wipperling at ewipperling@inanews.com

CANCELLATION POLICY:  
Registration fees cannot be refunded if a cancellation is made less than 72 hours prior to the session.

Friday, September 14 • 1:00 p.m. - 2:00 p.m. 

Newspaper _____________________________________  Address ________________________________________________

City __________________________________  Zip ______________  Phone _______________________

Please list the name(s) of attendee(s) below:

Name ___________________  E-mail ___________________    Name ___________________  E-mail ______________________

Name ___________________  E-mail ___________________    Name ___________________  E-mail ______________________

Registration deadline: Tuesday, September 11    |    Registration fee: $35 per registrant

Total registration fee: $_________  

     __ Check enclosed       __ Bill me      __ Bill to credit card listed below  



THURSDAY, SEPTEMBER 27 ∙ DES MOINES

The sixth annual celebration of democracy, bringing together Iowa’s leading 
advocates for open government and the rights of a free press.

Featuring a banquet presentation: 
Steve Berry, Pulitzer Prize-winning journalist, author and IowaWatch co-founder

Join the Iowa Center for Public Affairs Journalism as it brings attention to the 
importance of open government and a news media free of government restriction 
in a thriving democracy.
Registration is required for evening banquet. To register for any of the day’s events 
please visit www.inanews.com
Banquet: $55 per plate  ∙  Register by Thursday, September 20
• Reception at 5:30 p.m. with dinner at 

6:00 p.m.  
• IFOIC presents annual Harrison “Skip” 

Weber Friend of the First Amendment
• IowaWatch presents Steve Berry Free 

Press Champion 

• IowaWatch presents Randy Brubaker 
Free Press Champion

• Guest Speaker Steve Berry, Pulitzer 
Prize-winning journalist, author and 
IowaWatch co-founder

CELEBRATING 
A FREE PRESS 
AND OPEN 
GOVERNMENT

IOWA WATCH BANQUET

PRESENTING SPONSORS

5:30 p.m. - 8:30 p.m. 
Des Moines Marriott Downtown 
700 Grand Ave., Des Moines, IA

Presenting Sponsors: Iowa Newspaper Foundation 
and the Iowa Freedom of Information Council
Program Sponsor: Associated Press



CANCELLATION POLICY: Registration fees cannot be refunded if a 
cancellation is made less than one week prior to the session.

Credit card #_________________________________ Exp. _____/_____

Address_________________________________________  Zip________

Amount to be charged $________________  Date _________________

Authorized signature _________________________________________

VISA/Mastercard only

must be address/zip where billing is sent

Newspaper _______________________________________________

Address __________________________________________________

City ______________________________________  Zip ____________

Phone   Fax _________________

Please list the name(s) of attendee(s) below:

Name _______________________  E-mail ______________________
  Roundtable (free)  Banquet ($55)

Name _______________________  E-mail ______________________
  Roundtable (free)  Banquet ($55)

Name _______________________  E-mail ______________________
  Roundtable (free)  Banquet ($55)

Registration deadline: Thursday, September 20

Total amount enclosed: $ ____________________________________

___ Payment enclosed      ___ Bill my newspaper     ___ Pay with credit card

CELEBRATING A FREE PRESS 
AND OPEN GOVERNMENT

 THURSDAY, SEPTEMBER 27 • DES MOINES

Parking is available in the 9th and Locust Garage 
and the Greater Des Moines Partnership Garage.

Valet Parking is also available at the Marriott.

Registration is required for evening banquet.

To register for any of the day’s events please visit 
www.inanews.com

Banquet: $55 per plate

Please register by Thursday, September 20

PARKING AND 
REGISTRATION

REGISTRATION

1
Sign up online at  

www.inanews.com

Complete the  
registration form at right 

Send completed registration  
form and fee to: 

IOWA NEWSPAPER FOUNDATION  
319 E. 5th St. 

Des Moines, IA 50309 

OR FAX to 
1-866-593-7406,

OR EMAIL to 
inf@inanews.com 

2

2 WAYS TO 
REGISTER

EVENT SPONSORS



For over 25 years, Kelly Wirges has helped 
companies increase sales and revenue in 
all facets of business. In 1993, she founded 
ProMax Training & Consulting, Inc. ProMax 
develops practical, customized solutions that 
help companies retain, develop and align talent 
with business strategies. She has authored over 

50 training programs, has customized materials for hundreds 
of companies, and has helped over 200,000 ProMax alumni 
increase their success. Wirges understands the challenges and 
opportunities that exist in today’s competitive and complex 
environment. With this knowledge she prepares and shares 
practical techniques that can be put-to-work immediately for 
increased success.

CANCELLATION POLICY: Registration fees cannot be refunded 
if a cancellation is made less than 72 hours prior to the session.

Online Media CampusOnlineMediaCamp

Follow us:

THE PRESENTER...IN THIS WEBINAR...

Group discounts are available. Visit our website for more information. 
Registrations submitted after the deadline will be subject to a 
$10 late fee. Registrations are accepted up until the day of the 
webinar.

Do you have what it takes to be a marketing adviser and top 
performer in today’s competitive, complex and ever-changing 
environment? This session will describe the 10 attributes and 
activities that leading Advertising Executives possess and 
perform on a consistent basis. Before the session, take the 
challenge! Prepare a list of your top 10 and compare them to 
the shared traits. 

Kelly Wirges

Online Media Campus is brought to you by Southern Newspaper Publishers Association and Iowa Newspaper Foundation

REGISTER TODAY AT WWW.ONLINEMEDIACAMPUS.COM

TEN TO WIN:TOP TEN TRAITS OF 
SUCCESSFUL MEDIA CONSULTANTS

Registration fee: $35 • Deadline: September 25Thursday, September 27  1-2 p.m.

An Iowa Newspaper Foundation webinar...



YES! Sign me up for the Ten To Win-Top Ten Traits of Successful Media Consultants webinar Thursday, September 
27.

☐ I am a Wisconsin journalism advisor or student, please waive my registration fee (online registration not available)

Registration fee: $35 per webinar; free to SNPA members  
Discounts are available for groups of 10 or more from the same newspaper or company. 
Find out more at www.onlinemediacampus.com or contact Erica Wipperling at 515-422-9052 or ewipperling@inanews.com. 

Registration deadline: September 25
(Registrations submitted after the deadline will incur a $10 late fee. No discounts apply after the registration deadline).

Name __________________________  Newspaper _______________________________________

Corporate Affiliation (for group discount tracking) _____________________________________________

Address ________________________________ City ________________  State _____  Zip _______

Phone ________________ Fax ________________ E-mail _________________________________

__ Payment enclosed       __ Bill my newspaper      __ Charge my credit card (see below)

Webinar Registration

Please send a separate registration form for each registrant. This form may be photocopied as many times as necessary.

SEND YOUR COMPLETED REGISTRATION FORM(S) AND FEE TO:
IOWA NEWSPAPER FOUNDATION, 319 E. 5th St., Des Moines, IA 50309, FAX to INF at 866-593-7406,

EMAIL to ewipperling@inanews.com or REGISTER ONLINE at ONLINEMEDIACAMPUS.COM

RECEIPT OF REGISTRATION: 
You will receive log-in instructions 48-hours prior to the webinar you’ve registered for. If you 

have questions, please contact Erica Wipperling at ewipperling@inanews.com or 515-422-9052.

CANCELLATION POLICY:  
Registration fees cannot be refunded if a cancellation is made less than 72 hours prior to the session.

Credit card #_________________________________Exp. _____/_____

Address________________________________________ Zip________

Amount to be charged $________________  Date _________________

Authorized signature _________________________________________

VISA/Mastercard only

must be address/zip where billing is sent



Contact INA/INF at 515-244-2145 or 
ina@inanews.com with any questions. 

You can also view an online tutorial at INAnews.com.

The Iowa Newspaper Foundation Better Newspaper Contests
The INF sponsors these annual contests for one reason: to foster competition and quality 

among Iowa’s newspapers. Last year, nearly 4,400 entries poured into our office. It’s an annual 
opportunity for newspapers and journalists to receive recognition for their talent and hard work.

Good luck in the 2019 Better Newspaper Contests!

Inside, you’ll find complete instructions on uploading entries to the 
BetterNewspaperContest.com contest administration site.

For detailed descriptions and rules for each contest category, see the 2019 Call for Entries.

2019  IOWA BETTER NEWSPAPER

CONTESTS
ENTRY GUIDE
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PREPARING ELECTRONIC ENTRIES
PLEASE SUBMIT ALL ENTRIES ONLINE UNLESS OTHERWISE NOTED.

Categories that can be mailed as hard copy include:
Best Special Section (Editorial)
Best Headline Writing 
Best Special Section (Advertising)
Total Newspaper Design **Entries for Total Newspaper Design must be submitted hard copy

How will electronic files be submitted?
You’ll submit electronic entries by uploading the files from within the online contest registration system at 
BetterNewspaperContest.com. The online contest registration system for INF’s contests is hosted on the web servers of 
SmallTownPapers. 
Entries may be submitted as full-page (PDF) tearsheets or whole issues. For categories listed below, digital content may also be 
entered. When submitting entries that have been published on digital platforms, provide a URL or a screenshot of the content as 
it originally appeared. 
See the Call for Entries for additional details.
All entries must be unaltered in any way. The date each entry was published must appear on the tearsheet or be noted on the 
screenshot.

Requirements:
1. Only submit pages that contain entry-related content. If your entry is on just one page, there is no need to submit an entire 
section or entire issue. But, if your submission appears on multiple pages (for example, the story jumps to another page) be sure 
to include all necessary pages.
2. Many categories require more than one item per entry. For example, a single entry in the “Coverage of Business” category 
may include five examples  . For each example, the entire page(s) each example appears on must be included for judging.
3. Make PDF files as small as possible. (See below for specific instructions.) Because the contest judges will access these PDFs 
over the Internet, excessively large PDF files will take longer to become visible. The more time judges must spend waiting, 
the less time they will have to evaluate the content and the more impatient they will be when they do so. Smaller files will also 
upload more quickly when you submit your entries.

What file formats are accepted for uploading?
File types are PDF, JPG, GIF, PNG - so, if for some reason you don’t have a PDF of the tearsheet you wish to submit, it would be 
easy to snap a high-resolution photo and submit the resulting photo file.

How can I make my PDF files smaller?
Most newspaper PDFs include high-resolution (200-300dpi) grayscale or CMYK images for printing. However, PDF contest 
entries will be viewed and judged on a computer monitor, which displays at low resolution (72-96dpi) in RGB color. Changes in 
the resolution and color mode of images are the most effective ways to reduce file size without sacrificing quality.
1. Resolution. In PDFs, text is always clear regardless of resolution. Resolution relates only to photos and rasterized graphics. 
Reducing resolution by half reduces image file size by 75%. The recommended maximum resolution of 96dpi can be enforced by 
Distiller settings.
2. Color mode. Converting from CMYK to RGB color will reduce image file size by another 25%. This color conversion can again 
be enforced by Distiller settings. If you reduce image resolution and/or convert color mode in your entry PDFs with a PDF editor 
or use the native profiling/editing tools in Acrobat 6 or later, YOU WILL NOT GAIN THE EXPECTED REDUCTION IN FILE SIZE unless 
you redistill the PDF afterward.
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NOTE:  The BetterNewspaperContest.com website is best viewed using the following browsers: For newer computers- Google 
Chrome; For older Macintosh computers- Firefox, Chrome or Safari; For older PCs- Chrome or Internet Explorer.  

Where can I get more help for anything I can’t find here?
Call INF at 515-244-2145 or email ina@inanews.com.

PREPARING ELECTRONIC ENTRIES
What is the most efficient way to collect entry files?
Collect copies of all PDF files that contain entry-related pages into one place. These may be full-issue, full-section, or individual-
page PDFs that you sent to your printer or that you saved from your page layout program for other reasons. The sizes, 
resolutions, color modes, and other characteristics of those PDF files can be ignored at this point.
Extract entry-related pages from any multi-page PDFs, or delete non-entry pages. Give each resulting file a clearly descriptive 
name. Combine into a single PDF file the pages that comprise each entry. Instructions for extracting and combining PDFs are 
provided below. Once you’ve created all your entry PDFs, redistill each one as explained above to reduce it to the smallest 
practical size. It is not productive to try to reduce the sizes of individual files before combining them into complete entries. Like 
all changes, combining pages can increase overall PDF file size.

How do I extract pages from a full-issue or full section PDF?
In Acrobat, open the PDF file, then choose “Extract Pages...” from the Document menu and follow the instructions. This will allow 
you to save individual or sequential pages in separate files anywhere on your system.

How do I combine PDF pages or files into a single entry?
Open the PDF file that is to appear first in the entry, choose “Save As...” from the File menu, and save that file with the name 
you’d like to give the final PDF entry. Choose “Insert Pages...” from the Document menu, choose the file that is to appear next 
in the entry, then specify where that file should be inserted. When all insertions have been made, save and close the PDF file. 
You’ll need to redistill the final PDFs.

How will INF prevent fraud?
We prefer to trust our member publishers not to submit embellished or edited entries. It is true that ads and articles can be re-
edited, photos can be retouched or replaced, and page layouts can be changed. However, major deception probably would be 
noticed, if only because winning PDFs will be available to the public and INA members on the INA website.
If fraud is suspected with any entries, a full investigation will follow.

How do I submit payment?
INF accepts payment by check or credit card. Credit card payments can be made online through the BetterNewspaperContest.
com contest administration site when submitting your entries. 
Checks should be made payable to “Iowa Newspaper Foundation” and sent along with a copy of your Entry Fee Calculation 
page and any mailed entries by October 12 to: 
Iowa Newspaper Foundation 
319 E. 5th St. 
Des Moines, IA 50309

What if my info is wrong or my paper is not listed!?
We have worked very hard to make sure the classes for each member are as accurate as possible, however if you note that your 
division is listed incorrectly, please contact INA at ina@inanews.com or 515-244-2145 and it will be fixed A.S.A.P!  
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2019 IOWA BETTER NEWSPAPER CONTESTS
UPLOAD INSTRUCTIONS

Below are detailed, step-by-step instructions for uploading contest entries to the 
BetterNewspaperContest.com online administration site. If you have any questions during 
the process, please contact us at 515-244-2145 or ina@inanews.com. We’re here to help!

1. Go to https://inanews.com/foundation/contests/entries/
Click on the link that says “Submit entries here”

2. Log in
You will first select “Contestant Manager” or “Authorized Entrant” (see information below). Choose your newspaper from the 
dropdown list (all newspapers are listed alphabetically by city name), enter your password and click “Login.”
Note: Newspapers that entered the 2018 Better Newspaper Contests will use the same password as the newspaper used last year 

to log in. If you have forgotten the password used in 
2018, use the “Forgot Password” link to reset your 
password. Newspapers that did not enter in 2018 
will use the password bnc to log in for the first time 
for the 2019 contests. After your first log-in, you will 
be prompted to enter a new password. 
You can choose to log in as the Contestant Manager 
or an Authorized Entrant. The Contestant Manager 
maintains overall control of the newspaper’s entries. 
As Contestant Manager, you can make entries on 
behalf of your organization and authorize other 
people to make entries as well. Most users will log 
in as Contestant Manager. First time entering? Use password bnc to 

log-in for the first time. If your newspa-
per entered last year, your password 
remains the same. Can’t remember your 
password from last year? Click “Forgot 
Password.”
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If you are the Contestant Manager, once you have logged in and submitted two entries, you will see a pop-up window with 
instructions to validate your account’s email address. Follow the on-screen directions to validate your account. You will then 

be able to grant access to the contest site to others in your organization.

You must enter your new password and 
contact information before proceeding.

Check the box next to “I agree to the Better BNC Terms 
of Use” and click “Submit” when you’re done.

3. Change password and update information
Your first successful login will take you to the “Change Password” screen, where you are required to change your password 
before you proceed. Change it to something you can remember easily. Password must be a minimum of 6 characters long, 
have at least one capital letter, one lower case letter, and have at least one number.
You must also update your name and email address on this page. This will ensure that you can retrieve your password if you 
forget it, and that INF can contact you if we have questions about your entries. 

4. Manage your entries
This is the main entry page, the one you’ll see each time you log in. From here you’ll submit, edit, and manage your contest 
entries. At the upper right side of this page, you will see your circulation group designation and your total number of entries. 

You’ll also see a link that says, “Calculate Entry Fee.”  That link will take you to the summary of entries form to calculate your 
entries and contest fees.  You will use that link AFTER you have submitted all your entries. (See #9 below.)
Of course, when you first visit the “Manage Entries” page, the entry list will be empty.  What you will see on that page are 
three links: “My account,” “Submit entry” and “Logout.”  
If you haven’t already, be sure to click “My account” and update your contact information to ensure that you can retrieve your 
password and be contacted with any questions about your entries.
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c. Complete the “Headline or Title of Entry” field.
Note: If the category entry consists of only one 
example, please include the photo caption, 
ad caption or article headline in this field. For 
categories in which your entry consists of multiple 
examples, include a generic headline here, and 
list the headlines/titles and issue dates in the 
Comments field below.

d. Upload the example(s).
For PDF categories, click “Browse” to select the file 
you wish to upload. Repeat this process for each 
example needed for this entry, selecting “Browse 
& Attach More Files” for additional examples. To 
submit entries as URL links, simply enter the URL(s) 
in the “Get Links to Attach to This Entry” fields. 

5. Submit an entry
Click “Submit entry” on the Manage Entries page to go to the entry submission form.

Submit each entry by filling in the information requested, working from top to bottom. The division you choose will determine 
the list of categories, and the category you choose will reveal other form fields. 

a. Select the division
b. Select the contest category
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e. In the Comments field, include any special 
notes to the judges or, if your entry consists of 
multiple examples, enter the titles and dates of 
each of the examples here. For advertising entries, 
enter the advertiser name here.
f. Enter the name of the staff writer(s), 
photographer or ad designer.  
For entries that are the work of an entire 
department or staff, list “Staff.”
g. Answer “reCAPTCHA” and “Submit Entry.” 
Answer the “reCAPTCHA” to verify that you are 
not a machine and select “Submit Entry.” Once 
you select “Submit Entry,” an entry label will be 
created. For entries being submitted electronically, 
your entry is complete and you may Submit Another 
Entry, Manage Entries or Logout.

Note: There is a size limit (5 
megabytes) on uploaded PDF 
files. If your PDF file is larger 
than that you will not be able 
to upload it successfully. 
Judges may not be able to 
view files that are larger than 
5MB. For detailed information 
on how to make your PDFs as 
small as possible, see page 2.

6. Entry labels for mailed entries (see Call for 
Entries for list of categories eligible for mailed 
entries)
If your entry will be mailed to the INF (available 
only in certainly categories -- see #11 below for 
applicable categories), you still must complete the 
online form for each entry, as described above. 
Complete all of the entry information but do not 
upload an attachment or URL. You will simply select 
“Submit Entry” and a label will be created. Print this 
label and attach it to the entry you will be mailing. 
Note: Make enough copies of the label to allow 
for one for the entry envelope and one for each 
example/issue (see page 7 for more instructions on 
mailed entries). 
Labels must be created through the online 
administration tool; the judges will enter their 
responses online according to the label you’ve 
affixed to the tearsheets.
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7. Continue this process until all entries have been submitted. Then select “Manage Entries.”

8. Review your entry list
In the list of entries on the “Manage Entries” page, the Actions column at the far right contains four links: “Label,” “Edit,” 
“Disable” and “Delete.”

“Label” displays the entry label associated with that 
entry. You won’t need the label for an electronic 
entry, but you can use this link to update the label if 
you edit an entry that is being mailed to the INF, or 
if you need to reprint the label.
“Edit” lets you view and change information in 
the entry form. If you change an entry in a mailed 
category, you’ll need to display and reprint the label 
for that entry. You will not be able to edit an entry 
after the entry deadline has passed. 

“Disable” essentially removes that entry from the contest, although you’ll still see it in a separate “Disabled Entries” list. Use 
this function if you want to make an entry inactive without deleting it completely. 
“Delete” removes that entry completely; this action cannot be undone. 
“Enable” will appear in place of “Disable” once you’ve disabled an entry. By clicking “Enable,” you can restore a previously 
disabled entry, if desired.

9. Calculate Entry Fees
Once you’ve submitted and uploaded all of your 
entries, you will need to complete the entry process 
by tallying your entries and the total entry fee due. 
From the “Manage Entries” page, select “Calculate 
Entry Fee.”

On the Entry Fee Calculation page, you will see 
a breakdown of all of the entries that are being 
submitted for your newspaper. The total entry fee 
will be displayed here.

Please print this page and submit to INF. If you 
are sending any hard copy entries or a check 
payment to the INF, include this page with your 
shipment. Otherwise, fax to 1-866-593-7406 or 
email to inf@inanews.com. 

Check the “Select Entries to Pay” box for each entry 
you are submitting. If you would like to pay your 
contest entry fee online, click on the “Pay Now with 
Card” button. If you will be mailing payment to the 
INF, click the “Pay by Check” button.
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10. Submit online payment

If you chose to submit your entry fee payment online, you will have 
the option of entering credit card information directly through the 
contest website or through PayPal. 
Complete the payment process. 
To pay by check, mail your check payment along with a printed 
copy of the Entry Fee Calculation Page to:
Iowa Newspaper Foundation 
319 East 5th Street 
Des Moines, IA 50309

11. Preparing mailed entries
If you are submitting hard copy entries (for applicable categories only - see list below), labels must be printed from the online ad-
ministration tool (see #6 above). 
Make enough copies of each label so there is one label for the envelope and one label for each example/issue.

For categories that allow hard copy entries, 
examples/issues must be individually tagged 

and placed in one envelope. The envelope must 
also have an entry tag. Only entry tags printed 

through the BetterNewspaperContest.com 
online administration site will be accepted.

Category 
number

Date published

Advertiser Name  

Categories for which hard copy entries 
may be submitted:

Best Special Section (Editorial)
Best Headline Writing

 Best Special Section (Advertising)
Total Newspaper Design **Entries for Total News-

paper Design must be submitted hard copy



All contest entry materials must be: 
Uploaded to the contest entry website by October 12, 2018 at 4:30 p.m.  OR 

Postmarked (for hard-copy entries) by October 12, 2018 OR 
Hand delivered to the INF (for hard-copy entries) by October 12, 2018 at 4:30 p.m. 

All material must have been published between October 1, 2017 and September 30, 2018. 

Judging. Judging for the 2019 Better Newspaper Contests will be provided by members of the Indiana Press Association. 

Awards. First-place plaques will be awarded in each class. Certificates will be awarded for second and third place. There will be no honorable mention 
awards. Judges will be instructed to award a first, second and third place winner in all contest classes for which at least six entries were submitted; 
if a contest has five or fewer entries, it will be at the judge’s discretion whether first, second and third place winners are selected. Awards will be 
presented during the Awards Banquet at the Annual Convention February 8, 2019.

Sponsored by THE IOWA NEWSPAPER FOUNDATION

DEADLINE - OCTOBER 12, 2018
CALL FOR ENTRIES

All entries should be submitted online unless otherwise noted. 
See the Entry Guide for instructions on using the online entry tool. Payments 
can be made online using a credit card or by mailing a check to the Iowa 
Newspaper Foundation.
Categories that allow mailed hard-copy entries:

• Best Special Section (Editorial) 
• Best Headline Writing 
• Best Special Section (Advertising)
• Total Newspaper Design Entries in the Total Newspaper Design 

category must be submitted by hard copy
For mailed entries, entry tags must be produced and printed through 
the BetterNewspaperContest.com online system. Each entry should be 
placed in its own separate envelope, and then all entry envelopes should 
be gathered together in one box or package. 
Send contest fee payments (if not paying online) and hard-copy entries to: 
Iowa Newspaper Foundation
319 East 5th Street
Des Moines, Iowa 50309 

STATEMENT OF INTENT
It is the intent of the INA’s Better Newspaper Contests to 
recognize and reward Iowa newspaper enterprises for 

content of a local nature, that content which is unique to 
the communities the newspapers serve. However, the 
INA Contest Committee and its boards of directors also 

recognize that the contests must reflect an evolving industry, 
one which is outsourcing and collaborating on content 

more than ever before. To better reflect how newspaper 
enterprises operate today, changes have been made in 
the eligibility guidelines to allow entries by those not on 

the staff of the newspaper company, if certain criteria are 
met (defined under eligibility). It is the INA’s hope that each 

newspaper will critically evaluate those entries not produced 
by its own staff to ensure all the criteria are met and that the 

integrity of the Better Newspaper Contests is maintained.

Entry Fees. There will be an entry fee of $6.25 for each contest entry. 
The entry fee must be paid online when submitting entries or mailed to the INF with mailed contest entries.

2019  IOWA BETTER NEWSPAPER

CONTESTS
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Eligibility 
Any INA Active (newspaper) member in good standing may enter the contests. Eligible publications must meet the definition of an active INA member as 
outlined in section 3.2 of INA by-laws, including but not limited to having a paid circulation of at least 50 percent of total circulation, publishing 50 times per 
year and having completed one year of publication with a Periodicals mailing permit.
Entries not produced by a member(s) of the newspaper staff must meet all of the following criteria to be eligible:

• The newspaper paid to have the content created;
• The content was created as the result of a contract directly between the newspaper and the freelancer (no third party was involved in the transaction);
• The newspaper had substantial editorial and content control (syndicated or wire service material is not eligible for submission).

Entry Classes
There will be two daily entry classes and three weekly entry classes. Weekly classes will be determined by dividing weekly newspapers in thirds based on 
newspaper participation of the previous year. The 2018 Iowa Newspaper Directory will be used as the determinant of each paper’s circulation. A newspaper 
that combines or changes class will be judged in the class in which it published the majority of the year. The newspaper will be responsible for submitting 
documentation to INA staff. 
Dailies and weeklies must compete in their respective divisions and class sizes. 
Twin weeklies, semi-weeklies and tri-weeklies should be considered one newspaper for contest purposes. For these newspapers, the issue with the 
largest circulation published in the 2018 Iowa Newspaper Directory will determine the newspaper’s circulation entry class. 
See the box below for a breakdown of classes by circulation.

Collaborative entries appearing in more than one paid or unpaid editorial publication must be entered in what would be the contest class of the 
larger (or largest) publication. 
However, a non-collaborative photo or story produced by a staff member(s) of one newspaper may be entered in that newspaper’s class, even if it is also 
published in another newspaper. Advertising-only publications are not to be included in the determination of contest class. Entries from auxiliary publications 
of an active member — shopper, total market coverage product, special sections labeled as part of the newspaper, niche publications — will be accepted if 
the auxiliary publication is distributed with the member newspaper on a full run or zoned basis.

Entry Submission
All entries should be submitted online at BetterNewspaperContest.com unless noted with          symbol. For entries that can be submitted by mail, entry 
labels must be created through the online entry site. It is important that you use the required entry tags as they contain specific codes that judges will use 
to enter their results online. 
For mailed entries, each entry must be placed in a separate envelope, with entry tags attached to each entry AND to each envelope.  
Entries may be submitted as full-page (PDF) tearsheets or whole issues. Where noted with        symbol, digital content may be entered as a URL or 
screenshot. See page 6 for additional details.

DAILY division 
CLASS I - Under 10,000

CLASS II - 10,000 and greater

ENTRY CLASSES

WEEKLY division 
CLASS I - 1,001 and under

CLASS II - 1,002-1,550
CLASS III - 1,551 and greater

CONTEST ENTRY PROCEDURES

Content published on digital platforms is eligible for entry in select categories. The complete list of eligible categories is below and 
is indicated by a       symbol throughout the Call for Entries. For these categories, your entry submissions may have been published in 
printed form, digital form or a combination of the two. Categories without a       symbol must have been published in printed form. All 
print entries must be full page tearsheets.

When submitting entries that have been published on digital platforms, provide a URL or a screenshot of the content as it originally appeared.

Digital Entry Submission
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Newspaper of the Year
All newspapers entered in any contest will automatically be considered for this award. 

The award will be presented to the newspaper which has accumulated the highest point totals from placing 
first, second or third in the following contests. There is no entry fee for this contest.

The points will be awarded as follows:

FIRST PLACE: 6 POINTS  ·  SECOND PLACE: 4 POINTS  ·  THIRD PLACE: 2 POINTS

Coverage of Business
Coverage of Courts and Crime

Best Special Section (Editorial Content)
Total Newspaper Design
Community Leadership

Best Newspaper Website
Best of Class Advertising

Best Editorial Page(s)
Best Front Page

Best Sports Section
Best Feature Page(s)

Coverage of Govt. and Politics
Coverage of Education
Coverage of Agriculture

General Excellence
Winners will be determined by the same point accrual system used to name Newspaper of the Year. 

The three newspapers in each class that accrue the most overall points will be named first-, second- and third-place 
General Excellence winners. There is no entry fee for this contest. 

All participating newspapers are automatically eligible for General Excellence.    

In the event of a tie, co-newspapers of the year will be awarded.

FIRST PLACE: 3 POINTS  ·  SECOND PLACE: 2 POINTS  ·  THIRD PLACE: 1 POINTS

Best Headline Writing
Best Use of Graphics

Best News Photo
Best Breaking News Photo

Best Sports Photo
Best Feature Photo

Best Photo Story
Best News Story

Best Breaking News Story
Best News Feature Story

Best Personality Feature Story
Best Sports Story

Best Sports Feature Story
Best Series

Excellence in Editorial Writing
Master Columnist

Best Sports Columnist
Best Newspaper Marketing

Best Video
Best Slideshow

Best Blog
Best Podcast

Best Use of Social Media

Best Ad Featuring Grocery
Best Ad Featuring Financial
Best Ad Featuring Furniture

Best Ad Featuring Automotive
Best Ad Featuring Miscellaneous
Best Special Section (Advertising)

Best Ad Series or Campaign
Best Ad Idea for Community Promotion

Best Ad Featuring Agriculture
Best Web Ad

Best Ad Designer

OVERALL RECOGNITION AWARDS

Questions?
Having a hard time with contest preparation? Questions about uploading to the online entry system? Don’t hesitate to 
ask! We are prepared to answer your questions. Call (515) 244-2145 or e-mail ina@inanews.com.  You can also view an 
online tutorial at INAnews.com featuring information on submitting entries, what judges are looking for when selecting 
winners and tips for producing and selecting successful contest submissions.  
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EDITORIAL CONTESTS
E1. Best Editorial Page(s)
Judges will be looking for overall excellence in editorials and commentary, 
layout and design, with emphasis on local content.
Newspapers should submit the best editorial page(s) from any issue 
published during each of the following two weeks and one issue of their 
choosing (total of 3 issues):
Week ending Feb. 24, 2018 - Issue date must be 2/18/18 - 2/24/18
Week ending June 16, 2018 - Issue date must be 6/10/18 - 6/16/18
Remember that your entry consists of three issues.

1 entry per newspaper    |    3 samples

E2. Best Front Page
Judges will be looking for overall excellence in news, photography, layout 
and design with emphasis on local content.
Newspapers should submit the best front page from any issue published 
during each of the following two weeks and one issue of their choosing 
(total of 3 issues):
Week ending Oct. 14 2017 - Issue date must be 10/8/17 - 10/14/17 
Week ending March 10, 2018 - Issue date must be 3/4/18-3/10/18
Remember that your entry consists of three issues.

1 entry per newspaper    |    3 samples

E3. Best Sports Section
Judges will be looking for overall excellence in news, photography, and 
layout and design with emphasis on local content. Submissions can be 
one page or multiple pages depending on the length of the newspaper’s 
sports section. 
Newspapers should submit the best sports page/section from any issue 
published during each of the following two weeks and 
one issue of their choosing (total of 3 issues):
Week ending Jan. 20, 2018 - Issue date must be 1/4/18-1/20/18 
Week ending April 14, 2018 - Issue date must be 4/8/18-4/14/18
Remember that your entry consists of three issues. 

1 entry per newspaper    |    3 samples

E4. Best Feature Page(s)
Judges will be looking for overall excellence in layout and design, writing, 
photography and graphics with an emphasis on local content. The page 
may or may not contain advertising, but the advertising content will not 
be considered by judges.
Newspapers should submit the best feature page(s) from three issues 
of their choosing.
Remember that your entry consists of three issues. 

1 entry per newspaper    |    3 samples

E5. Coverage of Government and Politics
Judges will consider the quality of coverage of municipal, public school, 
county, state and national government and reporting and/or editorial 
comment that goes beyond the routine to give citizens insight into the 
operation, responsibilities and challenges of local, state and national 
governmental units. Submit five examples of coverage (which may 
include articles, photos, graphics, sidebars, special sections), enterprise 
reporting and/or editorials which help the reader understand local, state 
and national government issues. Special sections and stories designated, 
when published, as part of a series shall be treated as one example. 
Judges will consider photos, graphics and sidebars along with a balance 
of regular reporting, enterprise reporting and analysis. 
Any explanatory information should be included in the “Comments” section. 
The 5 examples to be submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    5 samples

E6. Coverage of Education
Judges will consider the quality of coverage and/or editorial comment 
that goes beyond the routine to give citizens insight into the operation, 
responsibilities and challenges of education. Submit five examples of 
coverage (which may include articles, photos, graphics, sidebars, special 
sections), enterprise reporting and/or editorials which help the reader 
understand education issues. Special sections and stories designated, 
when published, as part of a series shall be treated as one example. 
Judges will consider photos, graphics and sidebars along with a balance 
of regular reporting, enterprise reporting and analysis. 
Any explanatory information should be included in the “Comments” section. 
The 5 examples to be submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    5 samples

E7. Coverage of Agriculture
Judges will consider the significance, quality and depth of locally initiated 
news and feature stories and editorials which illuminate challenges and 
changes in Iowa agriculture. Entries that deal with social, economic, political, 
ecological or technological problems or innovations will be given more 
consideration than routine coverage of special agriculture editions or county 
fairs. Submit five examples of coverage (which may include articles, photos, 
graphics, sidebars, special sections), enterprise reporting and/or editorials 
which help the reader understand agricultural issues. Special sections and 
stories designated, when published, as part of a series shall be treated as 
one example. Judges will consider photos, graphics and sidebars along with 
a balance of regular reporting, enterprise reporting and analysis. 
Any explanatory information should be included in the “Comments” section. 
The 5 examples to be submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    5 samples
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EDITORIAL CONTESTS
E8. Coverage of Business
Judges will consider the quality of coverage and/or editorial comment 
that goes beyond the routine to help readers understand business issues. 
Submit five examples of coverage (which may include articles, photos, 
graphics, sidebars, special sections), enterprise reporting and/or editorials 
which help the reader understand business issues. Special sections and 
stories designated, when published, as part of a series shall be treated as 
one example. Judges will consider photos, graphics and sidebars along 
with a balance of regular reporting, enterprise reporting and analysis. 
Any explanatory information should be included in the “Comments” section. 
The 5 examples to be submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    5 samples

E9. Coverage of Court and Crime
Judges will consider the quality of coverage and/or editorial comment 
that goes beyond the routine to inform readers about court and crime 
activity. Judges will focus on the quality of the reporting, not the nature 
or severity of the crime(s). Submit five examples of coverage (which may 
include articles, photos, graphics, sidebars, special sections), enterprise 
reporting and/or editorials. Special sections and stories designated, when 
published, as part of a series shall be treated as one example. Judges will 
consider photos, graphics and sidebars along with a balance of regular 
reporting, enterprise reporting and analysis. 
Any explanatory information should be included in the “Comments” section. 
The 5 examples to be submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    5 samples

E10. Best Special Section - Editorial
Submit up to three entries per newspaper; each special section 
constitutes one entry. Judges will be looking for sections that are locally 
prepared, contain quality news content and are graphically pleasing. Judges 
will consider graphics and graphic design of the section. Advertising 
content shall not be considered. 

3 entries per newspaper

E11. Total Newspaper Design
Entries in this category must be submitted in hard-copy format. 
Submit one issue from the week ending December 2, 2017 (Issue date 
must be 11/26/17-12/2/17), and any two other consecutive issues (total of 3 
issues). Judges will consider the design of advertising and news elements 
and how they blend to create a total newspaper design. 
Scoring will be on a 100-point basis as follows:
Head & body dress, selection and effective use of type faces ..............15
General makeup .......................................................................................30
Use of photos ...........................................................................................20
Advertising typography, selection and effective use of faces, illustrations, 
borders, ornaments, flags, mastheads and other units .................................20
Press work .................................................................................................10
Use of color ................................................................................................ 5
Remember that your entry consists of three issues.

1 entry per newspaper    |    3 samples

E12. Community Leadership
This award will recognize overall outstanding contributions to community 
leadership. The category is intended to be broad and allow newspapers 
the flexibility to demonstrate their leadership in the community. Judges 
will give special consideration to promotion and activities that benefit the 
community outside of regular news coverage and commentary. Among 
materials that may be submitted, include: testimonials, news stories, 
editorials, etc., and description of public leadership projects. One entry 
per newspaper. 

1 entry per newspaper

E13. Best Headline Writing 
Submit the best overall issue demonstrating an effective use of non-
advertising headlines from each of the following two weeks and one 
issue of choice (total of 3 issues):
Week ending May 12, 2018 - Issue date must be 5/6/18-5/12/18 
Week ending July 28, 2018 - Issue date must be 7/22/18-7/28/18
Judges will consider whether headlines throughout the issues attract 
readers’ attention and accurately reflect the stories. 
Remember that your entry consists of three issues. 

1 entry per newspaper    |    3 samples

E14. Best Use of Graphics 
Submit up to six examples of information graphics and/or illustrations. 
Entries will be judged on design, with emphasis on usefulness to the reader.
Up to six examples submitted will constitute your newspaper’s entry 
in this contest.

1 entry per newspaper    |    1 - 6 samples
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Photos must be submitted as a full-page PDF tearsheet or screenshot 
showing proof of publication. A jpeg of the photo may be included in 
addition to the required full-page tearsheet if a newspaper chooses. 
Editing should maintain the integrity of the photographic images’ content 
and context. Do not manipulate images or add or alter sound in any way 
that can mislead viewers or misrepresent subjects.
The same photo may not be entered in more than one category P1-P5. 
Daily newspapers may submit up to six entries for each of these contests. 
Weekly newspapers may submit up to four entries for each of these 
contests. Submit an entry fee for each entry.

PHOTOGRAPHY CONTESTS

P1. Best News Photo
A single image of a news event. Judges will consider news value, timeliness, 
story-telling impact, composition and overall quality.

P3. Best Sports Photo
A single image of competitors during competition. Images of fans, 
cheerleaders and coaches, as well as athletes before and after competition, 
should be entered in Best Sports Feature Photo. Judges will consider news 
value, timeliness, story-telling impact, composition and overall quality.

P2. Best Breaking News Photo
A single image of a news event for which no advance planning was 
possible.  Examples include, but are not limited to, fi res, traffi c accidents, 
police standoffs and some natural disasters. Unexpected occurrences 
at scheduled events and weather-related events that could have been 
anticipated (such as predicted snowstorms or fl oods) should be entered 
in Best News Photo. Judges will consider news value, timeliness, diffi 
culty or danger in capturing the image, composition and overall quality. 
Entrants are encouraged to include brief written details about how the 
image was captured.

P4. Best Sports  Feature Photo
A single sports-related image taken outside of actual competition. Examples 
include reaction shots (celebration, dejection, etc.) as well as portraits 
of athletes and coaches. Judges will consider news value, story-telling 
impact, composition and overall quality.

P5. Best News Feature Photo
A single image not eligible for the News, Breaking News, Sports or Sports 
Feature categories. Examples include but are not limited to portraits or 
other posed images; “slice-of-life” scenes; humorous, tender or light-
hearted moments at scheduled and unscheduled events; and landscapes. 
Judges will consider impact, composition and overall quality.

P6. Best Photo Story
Multiple images that tell one story about an event, person, scene or 
issue on any subject, including those covered in the other Photo Contest 
categories. The entry will consist of up to seven images. If the originally 
published or posted package consisted of more than seven images, only 
the images to be considered for judging should be submitted. Entrants are 
encouraged to include brief written details about their entry. Judges will 
consider news value, story-telling impact, composition and overall quality.

FOR CATEGORIES P1 THROUGH P6
Daily Newspapers:  Up to 6 entries per newspaper

Weekly Newspapers: Up to 4 entries per newspaper
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FRANK NYE NEWSWRITING CONTESTS
W7. Best Series
Entries must be clearly marked as a series when published. Entries 
will be judged on topic, with emphasis on local content or impact, depth 
of reporting, quality of writing, graphics, photography and page design.

W1. Best News Story
Judges will consider community-wide importance of the story and quality 
of writing. No consideration will be given to headlines, photos or artwork. 
Entry may be a single story, single story with sidebars or a series of articles 
marked “First of a series, Second of a series,” etc., when published.

W2. Best Breaking News Story
A Breaking News Story is defined as one in which no advance planning 
is possible (examples: natural disasters, fi res, accidents, etc.). Judges 
will consider community-wide importance of the story, timeliness and 
quality of writing. No consideration will be given to photos or artwork. 
Breaking News reporting emphasizes entries that, as quickly as possible, 
capture events accurately as they occur, and, as time passes, illuminate, 
provide context, and expand upon the initial coverage. Judges will take 
into consideration not only the quality of the work but the amount of time 
writer(s) had to prepare it before publication. Newspapers are encouraged 
to use the comments section of the entry website to briefly detail the timing 
of the event and publication of the article(s) being entered.

W3. Best News Feature Story 
Entries will be judged on the basis of subject and quality of writing. No 
consideration will be given to photos or artwork. Entry may be a single 
story, single story with sidebars or a series of articles marked “First of a 
series, Second of a series,” etc., when published.

W4. Best Personality Feature Story
A Personality Feature Story is defi ned as one in which the writer explores 
the characteristics of a person and presents his/her unique story. Entries will 
be judged on the basis of subject and quality of writing. No consideration 
will be given to photos or artwork. Entry may be a single story, single story 
with sidebars or a series of articles marked “First of a series, Second of 
a series,” etc., when published.

W5. Best Sports Story
Entries will be judged on the basis of subject and quality of writing. Game 
coverage or sports-related news coverage that does not include features 
may be entered. No consideration will be given to photos or artwork. Entry 
may be a single story, single story with sidebars or a series of articles 
marked “First of a series, Second of a series,” etc., when published.

W6. Best Sports Feature Story
Entries will be judged on the basis of subject and quality of writing. No 
consideration will be given to photos or artwork. Entry may be a single 
story, single story with sidebars or a series of articles marked “First of a 
series, Second of a series,” etc., when published.

W8. Excellence In Editorial Writing
Submit three editorials written by the same writer or writers. Entries to be 
judged on logic, persuasiveness, originality and manner of presentation 
with emphasis on local issues. Three editorials constitute one full entry. 
The same entry may not be submitted in both (W8) Excellence in Editorial 
Writing and (W9) Master Columnist.

W9. Master Columnist
Submit three columns written by the same writer. Journalists will be 
limited to one entry per person in this category. Three columns 
constitute one full entry. 
The same entry may not be submitted in both (W8) Excellence in Editorial 
Writing and (W9) Master Columnist.

W10. Best Sports Columnist
Submit three columns written by the same columnist. Entries are limited 
to columns written by sports writers. 
Journalists will be limited to one entry per person in this category. 
Three columns constitute one full entry.

FOR CATEGORIES W8 THROUGH W10
Daily Newspapers:  6 entries per newspaper    |    3 samples per entry

Weekly Newspapers: 4 entries per newspaper    |    3 samples per entry

FOR CATEGORIES W1 THROUGH W7
Daily Newspapers:  Up to 6 entries per newspaper

Weekly Newspapers: Up to 4 entries per newspaper
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DIGITAL CONTESTS

MARKETING CONTEST

I2. Best Video
Recognizes a video to tell a story and serve a community. Emphasis 
will be placed on visitor experience, quality of the story and use of the 
technology. It may be part of a larger project or stand on its own. The 
entry should include a description of the video and any information on 
the print story that it accompanied, if there was one. Newspapers have 
the option of crediting the newspaper staff or individual staff member(s).
Entries should be submitted as a URL.

I1. Best Newspaper Website
The Best Newspaper Website contest is open to any member newspaper 
with an active website. Your website will be randomly visited by our judges 
on multiple occasions. 
The contest will be judged on the following criteria:

• Content - Quality of news and editorial matter
• Navigation - Ease of fi nding and retrieving information from the website
• Visual/Design - Layout, use of graphics, photographs, animation, 

color and other visuals
• Advertising - Innovative strategies and/or evidence of revenue 

generation
• Community - Demonstration that the website fulfi lls a “community 

gatekeeper” role
Entries should be submitted as a URL.

1 entry per newspaper

I3. Best Slideshow
Recognizes an audio slideshow or narrated online photo gallery to tell 
a story. Emphasis will be placed on quality of the photos and visitor 
experience as well as on creative use of technology. It may be part of a 
larger project or stand on its own. The entry should include a description of 
the slideshow and any information on the print story that it accompanied, 
if there was one. Newspapers have the option of crediting the newspaper 
staff or individual staff member(s). 
Entries should be submitted as a URL.

FOR CATEGORIES I2 AND I3
Daily Newspapers:  Up to 6 entries per newspaper

Weekly Newspapers: Up to 4 entries per newspaper

I4. Best Blog
The Best Blog contest is open to member newspapers and their staff 
members with active blogs. The blogs will be randomly visited by judges. 
The contest will be judged on the quality, frequency and originality of 
information, news and editorial matter. Newspapers have the option of 
crediting the newspaper staff or individual staff member(s). 
Entries should be submitted as a URL.

Up to 3 entries per newspaper

I5. Best Use of Social Media
This contest recognizes the most effective use of social media by a 
news organization overall, or a for a specifi c news event. Judges will 
consider your use of social media to increase readership, drive revenue 
or engage with your community. They will look for new and novel uses 
of social media, better than expected response rates or even praise from 
readers received via social media. The judges also want to know if you 
have grown your followers or likes dramatically – and how. Judges will 
visit your social media pages/feeds on multiple occasions. 
Entries should be submitted as a URL. Include links to all of your 
organization’s social media offerings that you would like judges to 
consider (Facebook page, Twitter feed, LinkedIn profi le, etc.).

1 entry per newspaper

I6. Best Podcast
This contest recognizes an outstanding digital presentation. Each paper 
is allowed one entry consisting of no more than three podcast episode.
Emphasis will be placed on the listener experience and relevance to the 
community. The podcast may be part of a larger series or stand on its own. 
Entries may be on the entrant’s website or on a hosted channel, but must 
be recorded, edited and produced by the newspaper’s staff. Entrants are 
encouraged to include a description of the podcast’s mission. 
Entries should be submitted as a URL.

1 entry per newspaper

I1. Best Newspaper Website
This contest recognizes the newspaper’s initiatives to promote the newspaper and its various products. Entries may include materials to promote digital, 
readership, advertising, circulation, etc. Submit up to three entries per newspaper; each promotion or campaign constitutes an entry. 

Up to 3 entries per newspaper
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Entries must have been published in a paid circulation newspaper. This does not include stand-alone shoppers. General advertising run as part 
of a national schedule will not be judged. General advertising created for a specific market will be accepted for competition (example: Auto Dealer 
Association ad).
CRITERIA:
Originality .................................................................................................30
Headline and body copy ..........................................................................25
Design, layout, illustrations and photography ........................................25
Adaptability .......................................................................................................... 10
Explanatory material .................................................................................10
Each newspaper may enter up to three entries in each category. 
The entries must conform to the categories that follow. Each entry will 
require a separate entry fee. A pdf of the ad in color or black/white must 
be included in addition to the required full-page tearsheet (except for A6, 
A8 and A10). Editing should maintain the integrity of the  images’ content 
and context. Do not manipulate images or add or alter sound in any way 
that can mislead viewers or misrepresent subjects. The categories are:

STATEMENT OF INTENT
It is the intent of the INA’s Better Newspaper Contests to recognize 

and reward Iowa newspaper enterprises for content of a local nature, 
that content which is unique to the communities the newspapers 

serve. However, the INA Contest Committee and its boards of 
directors also recognize that the contests must reflect an evolving 

industry, one which is outsourcing and collaborating on content more 
than ever before. To better reflect how newspaper enterprises operate 

today, changes have been made in the eligibility guidelines to allow 
entries by those not on the staff of the newspaper company, if certain 
criteria are met (defined under eligibility). It is the INA’s hope that each 

newspaper will critically evaluate those entries not produced by its 
own staff to ensure all the criteria are met and that the integrity of the 

Better Newspaper Contests is maintained.

ADVERTISING CONTESTS

A10. Best Web Advertisement
Recognizes visual appeal and creativity in design and content of a single 
static or animated ad appearing online at the newspaper’s website. 

Up to 3 entries per newspaper

A1. Best ad featuring grocery/food/entertainment 
Example: live music events, bake sale, cook off, haunted house

A2. Best ad featuring financial, insurance or other 
professional service 
Example: clinics, banks, retirement communities, chiropractors

A3. Best ad featuring furniture, furnishings, appliances 
or hardware  
Example: carpet stores, antique shops, mattress stores, lumber company

A4. Best ad featuring automotive, boats, aircraft, tires, 
gasoline, etc.  
Example: car sales, tire shops, repair services, airports

A5. Best ad featuring miscellaneous
(not covered in categories 1-4)

A6. Best special section advertising  
(judges will consider quality of advertising with no regard to editorial content)

A7. Best advertising series or campaign featuring any 
service or merchandise category 
Example: golf course, retail, coops, dentist (a series constitutes more 
than one related ad)

A8. Best advertising idea for a community promotion or 
event 
Example: sidewalk sales, visitor guides, homecoming features, elected 
official candidate features

A9. Best ad featuring agriculture 
(ads that feature local agriculture from any business)

FOR CATEGORIES A1 THROUGH A9
3 entries per newspaper

Best of Class Advertising
All newspapers that enter advertising contests A1 through A10 will 
automatically be considered for these awards. Judges will choose the 
Best of Class winners from the first place ads in each class. No entry fee 
is required.

A11. Ad Designer
Individual graphic designers may submit a “portfolio” of 6-10 examples of 
their published ad design work. Entries will be judged on overall design, 
typography and effectiveness. Explanatory material is welcome but not 
required. One entry fee per designer required. Designers will be limited 
to one entry per designer, regardless of the number of newspapers the 
individual designs for. Portfolio submissions are to be  from one newspaper. 

Unlimited entries per newspaper
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Jay P. Wagner Prize for Young Journalists
The Jay P.  Wagner Prize for Young Journalists was created to honor the memory of Wagner, a lifelong Iowa newspaper reporter and editor whose 
passions included encouraging young reporters and promoting great community journalism. The contest is open to any reporter, columnist, editorial 
writer or blogger working on a newspaper in Iowa who is 30 years old or younger as of Dec. 31, 2018. There is no entry fee for this award. 
Additional details on this award can be found in the inserted flyer or at INAnews.com. 

SPECIALITY REPORTING CONTESTS
R1. Harrison “Skip” Weber Investigative Reporting Awards
For each entry, newspapers shall submit tearsheet(s) with story or related stories. Entry may include a series. Investigative stories are defined as those 
which demand (a) research into documents and public records; (b) multiple interviews, which may include background sources never mentioned in 
the story; (c) documentation of time and depth of research on story; (d) planning for the articles. Judges will take into consideration such points as 
community-wide interest; effect of the story on the community; staff time spent on the story; depth of research; commitment of the newspaper to the 
project and risks involved in publishing the information. Entrants are asked to submit an explanation responding to points (a) through (d) and closing 
with a statement explaining the necessity of the entry and its impact on the community. The explanation is to be no more than two pages, double-
spaced. Judges will award one winner in each circulation class.

R2. Genevieve Mauck Stoufer Outstanding Young Iowa Journalists Awards
To qualify for consideration, the nominee must be under 30 years of age as of December 31, 2018, and have worked at least one year for his or her 
current employer. A statement attesting to the nominee’s qualifications is to be submitted by his or her editor or publisher and must be accompanied 
by six examples of the nominee’s work within the past two years and a statement of not less than 150 words written by the nominee telling of his 
or her journalistic goals. This contest includes the work of all journalists, including but not limited to, reporters, photographers, graphic designers, 
production and advertising professionals. Judges shall name three winners for the Young Iowa Journalists Award. One winner must be from a daily 
and one winner must be from a weekly.

R3. Bill Monroe INA Innovation Award
The Bill Monroe INA Innovation Award encourages INA newspapers to develop cutting-edge products and services (outside the confines of established 
newspaper products). It inspires newspapers to meet the challenges facing the traditional media. Bill Monroe, INA’s Executive Director for 29 years 
and a champion for the newspaper industry, was an “early adopter” for technology related to positioning newspapers for long-term success. The Bill 
Monroe INA Innovation Award is presented to the individual member newspaper(s) which, in the opinion of the judges, best meet(s) the following criteria: 
(a) The idea or concept for the innovation must be scalable and unique in its nature in order to be adopted, enhanced, monetized, and implemented 
by other INA newspapers; (b) The submission must be a new product, service or nontraditional business model outside the confines of the traditional 
newspaper business model (i.e. special sections for example would not qualify) that increases revenue, identifies new business models, or diversifies the 
newspaper operation into new markets and/or revenue segments. Examples include, but are not limited to, web-based initiatives, niche publications (not 
distributed via the newspaper), diverse non-newspaper business initiatives and new, forward-thinking diversification business models and strategies; 
(c) nominations must be accompanied by a supportive ‘white paper’ not to exceed three (3) 8 1/2” x 11” pages. Samples, photos, web links, etc. are 
encouraged to support the nomination; (d) The judges have no requirement or mandate to bestow an annual award. One winner will be selected.

Appeals
Any contest appeals of rules violations relating to contest entry procedures must be submitted in writing to the INF 
board within 30 days after the INA Annual Convention to be reviewed and resolved by the INF executive committee, 
and resulting communications will be handled by the INF board president or another member of the INF executive 
committee.



JAY P. WAGNER 
PRIZE FOR YOUNG JOURNALISTS

To honor the memory of Jay P. Wagner, a lifelong Iowa newspaper reporter and editor whose 
passions included encouraging young reporters and promoting great community journalism.

Entry Deadline: October 12, 2018

PLEASE SUBMIT ENTRIES TO:
Iowa Newspaper Association, 
Jay P. Wagner Prize for Young Journalists, 
319 E. 5th Street, Des Moines, IA 50309
or email to jshepherd@inanews.com

Call for Entries 2019

When Jay P. Wagner died in 
2009 at the age of 45, his 
family and friends wanted 
to honor his commitment 
to young journalists and 
community newspapering. 
Jay worked for several 

Iowa publications, including the Sheldon 
N’West Iowa REVIEW, which his family 
owns, The Des Moines Register, the Iowan 
magazine and the Des Moines Business 
Record. He loved telling the stories of Iowa 
and Iowans, and was a friend and mentor 
to countless young journalists. 

Winners of the Jay P. Wagner Prize for 
Young Journalists will receive $500 and 
a plaque and be recognized at the 2019 
INA Convention in February.

The INF Scholarship Committee will review 
applicants for the award and select the final 
recipients. Nominations not selected for 
2019 will also be considered in 2020. 

ABOUT THE AWARD CRITERIA
The contest is open to any reporter, columnist, 
editorial writer or blogger working on a 
newspaper in Iowa. 

All entrants must be 30 years old or younger 
as of Dec. 31, 2018.

TO ENTER
Submissions may include up to five examples of the 
journalist’s best work, published between Oct. 1, 2017 
and Sept. 30, 2018. 

The entry can be varied – for example, three news 
stories, an editorial and a blog posting – but special 
emphasis will be given to entries that demonstrate 
keen story-telling ability and a deep appreciation 
for Iowa and its people, qualities that Jay Wagner 
exemplified. 

Entries can be submitted electronically or by hard 
copy. Please submit original full-page tearsheets 
or PDFs of newspaper stories and copies of blog 
postings. Each individual submission should be dated. 
A letter of nomination should be included with entry.


